“The tragic dealths of our teenage, inexperienced drivers is an EPIDEMIC and needs AR
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to be addressed as strongly as Drinking and Driving! We need to focus on behavior -
change and improving decision making skills with young drivers.” - Allen Robinson Ph.D. CEO ADTSEA

PLEASE JOIN OUR TEAM to develop an affective tool for driver educators J!ﬂTI['I'i[fl]'I Institute
aimed atreducing the epidemic of teen driving deaths. Video feedback A]PS I[II' PI.Jl]lI{ S:‘lf[‘l_’f
programs for young drivers have created an extensive supply of real-life :

video of critical moments behind the wheel — moments that show how le"“ﬂl 1011
risky situations develop, are detected or are not detected and how teens handle
or mishandle these situations. ADTSEA, AIPS, CMG, DriveCam and others are
producing instructional DVDs to maximize the benefits from these highlyinstruc-
tive moments caught on tape. The team is seeking additional partners with
driving safety and adolescent education expertise as well as sponsors to fund
the start up of this project. Itis the team’s belief that, if carefully crafted and
produced to effectively connect with young drivers, many lives can be saved by

dramatically uncovering the situations theyll face and how their behaviors and
decisions immediately determine the outcomes.

VIDEO FROM THEIR WORLD MAY IMPROVEEVERYONE'S !

Students watching these video-based lessons will comprehend the conse-
guences of unsafe behaviors and common novice driver mistakes. Segments of
the program focus on the most common root-causes of crashes. For example,
being distracted while driving — text messaging, passenger interaction will be

immediately followed by the consequences associated with these behaviors:

e
minor and severe intersection collisions. Other “chapters” will contrastthe D R I V E C A M

difference between belted and unbelted occupants during mild to severe VAEING RISKE OUT OF BRIVING
crashes, common consequences of aggressive driving and the sad and dangerous truth about the failure to

detect easilyidentifiable lethal hazards in the driving environment. With more than 100,000 video clips from
which to choose, a properly assembled team of experts has the potential to make a very compelling and
effective tool to benefit young drivers and all others on the roads they share.

close call and actual rear-end collisions, road run-offs, red light running and

A National Highway Traffic Safety Administration recent study shows this video project is right on track :

“ TEENS ... also need to hear messages about other behaviors that have been determined to be risky for
this population, such as FOLLOWING TOO CLOSELY, EXCESSIVE SPEED, AND THE CONSEQUENCES
OF COMMON DISTRACTIONS ... Focus groups indicated that traffic safety messages for teens should
employ POWERFUL GRAPHIC IMAGES more than lengthy narrative to capture a teen’s attention... They
are nothearing ANY messages about these behaviors.” - National Highway Traffic Safety Administration

About the Partners behind this Nonprofit initiative:

American Institute for Public Safety Foundation’s mission is to save lives and taxpayer dollars through the
effective delivery of innovative, interactive training and educational programs, as well as public awareness
campaigns.

American Driver and Traffic Safety Education Association is the professional association which creates
and publishes policies and guidelines for traffic safety educators throughout the United States and abroad.

Drive Cam’s TeenSafeDriver program mitigates risk by improving driver behavior and assessing liability in
collisions. DriveCam's approach has reduced vehicle damages and personal injury costs by 30 to 90%.

Capital Media Group Inc is a high definition television production and communications company with TV
production broadcast experience with Public TV, Discovery, USANetwork, Animal Planet, Voice Of America...

PLEASE JOIN OUR TEAM BY CONTACTING CMG at 561-304-2939

www.MissionCriticalTV.com




